
2004-2008 2004-2012 2004-2016
(1) (2) (3)

-0.01 0.03 0.42
(0.43) (0.41) (0.79)

8.83 10.48 10.53
(4.28) (5.30) (3.91)

-2.55 -4.20 -3.89
(4.57) (3.36) (3.54)

-6.28 -6.28 -6.65
(4.30) (3.72) (2.76)

              Exposure to Chinese Import Competition and Cable TV
News Viewership, November 2004 to November 2008/2012/2016.

Dependent Variables: Nielsen TV Rating or Nielsen Market Share
(in % pts)

Δ CZ Import Penetration x 
[t>2007]

D. Market Share MSNBC

Δ CZ Import Penetration x 
[t>2007]

N = 6,813; 6,923; 6,890 CZ-year-age-race cells in columns 1 through 3 respectively.
All regressions are estimated by 2SLS and use the full vector of controls, weights, and 
standard errors as defined in column 6 of Table 2.

A. Combined Ratings of TV News Networks

Δ CZ Import Penetration x 
[t>2007]

B. Market Share FOX News

Δ CZ Import Penetration x 
[t>2007]

C. Market Share CNN


